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of 


oncordia’s Faculty of Emanuele (Lino) Saputo, Presi- 


Commerce and Adminis- 


tration recently honoured Group. 


four prominent citizens of 


Montréal with 
its sixth annual 
Awards of Dis- 
tinction at a lun- 
cheon reception 
at Le Centre 
Sheraton Hotel. 

Det sot tote = 
guished mem- 
bers of the 
Montréal busi- 
ness community 
receiving the 
award this year 
were: Harold 
Greenberg, 
Chairman of 
the Board, Pres- 
ident and Chief 


Executive Officer of Astral Com- 
munications Inc., Henriette Lanc- 
tot, President of Association des 
femmes d’affaires du Québec 
(AFAQ), L. Jacques Ménard, Vice- 
Chairman of Burns Fry Ltée, and 


Guest speaker Madeleine Saint- 
Jacques 


dent and CEO of the Saputo 


Madeleine Saint-Jacques, Presi- 


dent of the 
advertising 
agency Young & 
Rubicam Mon- 
tréal, and her- 
self a previous 
award recipient, 
was the guest 
speaker at the 
luncheon. 

The Awards 
of Distinction 
were inaugurat- 
ed in May 1988 
to mark out- 
standing 
achievement in 
finance, com- 
merce, and ser- 


vice to the community. Last year’s 
recipients were Philippe de Gaspé 
Beaubien (Télémédia Corporation), 
A. Frank Knowles (Power Corpora- 
tion), Madeleine Saint-Jacques, and 
Sid Stevens (Sun Youth). 


L. Jacques Ménard 
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One of few senior women in the Faculty 


De Brentani has earned a string of ‘firsts’ 


BY SHARON BISHIN 


lrike de Brentani 
is living proof 
that women can 
succeed in the 


male-dominated -=ieum 


world of business research 
and teaching. She was recent- 
ly appointed Associate Dean 
of Research in the Faculty of 
Commerce and Administra- 
tion and Director of the PhD 
in Administration pro- 
gramme. 

She is one of the first 
women to hold such a senior 
post within the Faculty. It’s 
not her first milestone; in 
1992, she became the Faculty’s 
first woman to be promoted to the 
rank of full professor, in the Mar- 
keting Department. For the past 
two years, she has been Associate 
Dean of Graduate Studies and 
Research. 


Evening student 

De Brentani’s academic voyage 
began in the 1960s, when she 
studied accounting as an evening 
student at Sir George Williams 
University. Once she realized she 
could get high grades — she won 
the Frosst Medal for the highest 
final marks in her Faculty — 
“something just clicked and I went 
for it.” 

But winning academic acco- 
lades did not guarantee smooth 
sailing in the working world. 
When she did get a job, de 
Brentani found it hard to accept 
the day-to-day frustrations of 
working in “basically, an old boys’ 
club.” 

The turning-point came in 
1970, when she began teaching an 
evening course in Economics at 
Loyola College. A year later she 
was offered a full-time teaching 
contract and began the MBA pro- 


Ulrike de Brentani 


gramme (graduating cum laude). 
By 1972, she was an assistant pro- 
fessor and in a tenure-track posi- 


tion. By the mid-1980s, she had 
her doctorate, tenure and an asso- 


ciate professorship. 


Management Chair studies Third World markets 


Small-business owners missin 
‘windows of opportunity’: Ibrahim 


BY Pui Moscovitcu 


When it comes to dealing with 
developing nations, says Manage- 
ment Professor A. Bakr Ibrahim, the 
future belongs to small business. He 
has been looking at how Canadian 
owners, managers and entrepre- 
neurs can penetrate Third World 
markets, especially in Asia. 


Flexibility 
Ibrahim, who is the Department 
Chair as well as Director of the 
Centre for Small Business and 
Entrepreneurial Studies, says the 
flexibility of smaller organizations 
can be a key to overseas success. 
“Unlike big companies, who must 
standardize their plants, small busi- 
nesses can go abroad and fit the 
technology to their needs,” Ibrahim 
explained. 


“Countries such as China realize 
that they have to bring in foreign 
know-how and technology. It proba- 
bly won’t come from large compa- 
nies, because they expect too great a 
return on their investment, but 
small-business owner/managers are 
more flexible. A rate of return that 
might be rejected by a large compa- 
ny might be fine for a small busi- 
ness.” 


Hand-me-downs 

Third World countries eager to gain 
access to relatively new technologies 
don’t always need the most up-to- 


date equipment, Ibrahim noted. ¥ 
Another strategy is to go into joint 4 


ventures with businesses in the 
developing world. 

“Big companies don’t like joint 
ventures, because they cut profits. 
But a joint venture allows the small- 


Scarcity of women 

in business 

She established a Faculty of 
Commerce and Administra- 
tion Academic Women’s Cau- 
cus in 1990 to encourage 
dialogue between members, 
advise on the elimination of 
sexism in class and in course 
material, offer mentoring, and 
encourage women students to 
enter PhD studies. 

“Women have had no 
examples of women profes- 
sors,” she said. “We're going 
to have to fight the stereo- 
types and work continuously 
and consistently on increas- 
ing the presence of women in 
the world of business and busi- 
ness academia.” 


business owner access to a Third 
World country by having a manager 
there who knows about local tradi- 
tions and regulations.” 


A. Bakr Ibrahim 
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Visiting scholar in Faculty of Commerce and Administration 


Japanese marketing expert looks at our approach 


BY JEANINE LEE 


ideo Hayashi is at 
Concordia this year at 
the invitation of Mar- 
keting Professor Michel 
Laroche. They first met 
eight years ago, when Laroche was in 
Japan for six weeks, and visited 
Dentsu, a large advertising company 
based in Osaka, where Hayashi 
worked as a marketing director. 


Invited to Concordia 

The second time was in 1991, at the 
International Congress of Applied 
Psychology. There, Hayashi, who 


also does research in marketing, 
asked Laroche about the possibility 
of having him invited to Concordia 
as a visiting scholar. 

Two years later, on March 31st, 
the 59-year-old marketing specialist 
and his wife arrived at Mirabel air- 
port for a year in Canada. 

His work at Concordia will focus 
on comparing Canadian and Japan- 
ese marketing research techniques. 
He also plans to look at the Canadi- 
an advertising scene. 

He plans to write a book based 
on these studies. Hayashi has 
already co-authored four books on 
advertising and marketing research. 


‘She makes you think about what she's teaching’ 


Fayerman wins 
Distinguished Teaching 
Award 


BY Puit Moscovitcu 


Although she teaches some of the 
toughest courses in her Depart- 
ment, Accountancy students still 
love Professor Gail Fayerman. 

Fayerman has been awarded 
the Faculty of Commerce and 
Administration’s Distinguished 
Teaching Award. The committee 
that chooses the award winner is 
made up of both students and fac- 
ulty. Commerce and Administra- 
tion students at large nominate 
teachers for the prize. 

This is the first time Fayerman, 
33, has entered the annual com- 
petition. 

Since 1991, Fayerman has been 
Director of the Diploma in 
Accountancy, a programme that 
prepares students to write the 
national C.A. exams, and that has 
an impressively high pass rate. 
More than 87 per cent of first- 
time writers from Concordia pass 
the test. The national average is 
about 50 per cent. 


“| teach some of the more diffi- 
cult courses in Accounting and 
the challenge for me is to make 
the students really learn some- 
thing and not just memorize,” she 
said. 

Finance Professor Arshad 
Ahmad, past recipient of the Dis- 
tinguished Teaching Award and 
one of the members of the com- 
mittee that chose Fayerman for 
the award, said that they took 
more than just classroom exper- 
tise into account when choosing 
the winner. 

Fayerman has also “shown 
leadership and a contribution to 
the improvement of teaching,” 
Ahmad said. “She has sat on sev- 
eral committees and she has done 
curriculum work. Her involvement 
clearly goes beyond teaching in 
the classroom.” 

More than 90 nominations 
were received from students, and 
17 teachers submitted their teach- 
ing dossiers for the award. 
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Professor Hideo Hayashi and his Concordia mentor, Marketing Professor Michel 
Laroche, admire the view from the offices of the Faculty, on the fourth floor of the 


downtown GM Building. 


Concordia student shines 
in national accountancy exam 


BY BARBARA BLACK 


For the third year in a row, Québec 
students have distinguished them- 
selves in the national entrance 
examination for the Certified Man- 
agement Accountants (CMA), 
known here as La corporation pro- 
fessionelle des comptables en man- 
agement accrédités du Québec. 

The success rate by Québec stu- 


dents was 67.4 per cent, compared 
to the Canadian average of 57.2 per 
cent. Indeed, Québec’s pass rate on 
the first writing of the exam was 
70.7 per cent. 

Vicken Balian, a Concordia stu- 
dent, tied for fifth place among the 
Québec students, with a mark of 86 
per cent. 

Of the 3,044 candidates who wrote 
the exam, 623 were from Quebec. 


Academic Activities Book published 


Faculty of Commerce & Administration 


I am proud and happy to have the 
occasion to present you with a compi- 
lation of the academic activities of the 
Faculty. The Academic Activities 
book highlights some of the major 
accomplishments of our Faculty in 
the last two years as well as giving us 
an opportunity to look ahead. 
—Christopher A. Ross, Dean of 
Commerce and Administration 


Copies of the Academic Activities 
book are available by calling 848- 
2705. A Primer on Profs, a guide to 
faculty expertise geared to the media, 
can also be obtained by calling the 
same phone number. 
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‘A tremendous asset to Concordia’ 


Eric H. Molson appointed 
Concordia Chancellor 


BY KEN WHITTINGHAM 


ric H. Molson, Chairman of 
Bas Board of The Molson 

Companies Ltd., has been 
appointed Chancellor of Concordia 
University for a five-year term 
beginning July 1, 1993. His official 
installation took place at a ceremo- 
ny at Concordia’s fall convocation. 

Molson succeeds the Right Hon- 
ourable Jeanne Sauvé, who died on 
January 26. 

In making the announcement, 
Concordia Board of Governors 
Chairman Reginald K. Groome, 
O.C., described Molson as “a distin- 
guished Montrealer whose long 
record of community service has 
brought credit to his family, his 
city, his province and his country.” 

A graduate of Princeton Univer- 
sity (Honours, Chemistry, 1959), 
Molson has been active in commu- 
nity affairs for more than three 
decades. 

The 55-year-old business execu- 


tive has been associated with 
numerous corporate and communi- 
ty boards, including the Bank of 
Montréal, the Montréal General 
Hospital Foundation, the Olympic 
Trust of Canada, the Montréal 
Canadiens Hockey Club, the 
Québec Easter Seal Society, the 
Canadian Princeton Alumni Fund, 
Selwyn House School Endowment 
Fund, Vie des Arts and the Canadi- 
an Arctic Resources Committee. 
Molson is also a former Governor 
of McGill University. 

Rector Patrick Kenniff said he 
looks forward with great anticipa- 


_ tion to the contributions Molson will 


make to Concordia’s development. 

“The Chancellor plays an inte- 
gral role in the life of the institu- 
tion, and I have no doubt that 
Molson’s wise counsel will serve us 
well in the years ahead. Speaking 
on behalf of our faculty, our stu- 
dents, our alumni and staff, I am 
delighted to welcome him into the 
Concordia family.” 
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Faculty Spotlight 


¢ Suresh Goyal (Decision Sciences 
and Management Information Sys- 
tems) has been rated the “most 
productive researcher in opera- 
tions research/operations manage- 
ment in Canada,” according to a 
working paper written by two Uni- 
versité Laval professors. In addi- 
tion, his department is ranked third 
in Canada in terms of research 
productivity. 


° 


Louis Hébert (Management) won a 
Best International Business Paper 
award for Should Control be 
Shared?, presented to the Adminis- 
trative Sciences Association of 
Canada in June at Lake Louise, 
Alberta. 


Bakr Ibrahim (Management) won 
the Best Empirical Paper Award for 
Strategy Types and Small Firms’ 
Performance: An Empirical Investi- 
gation, a paper given at the Interna- 
tional Academy of Business 
Disciplines in April in New Orleans. 


Alan Saks (Management) won a 
Best Paper award for Moderating 
and Mediating Effects of Self-Effica- 
cy for the Relationship Between 
Training and Newcomer Adjust- 
ment, presented in Atlanta, Georgia 
at the Academy of Management 
Conference in August. 


Ulrike de Brentani (Marketing) won 
a Best Paper award for a work titled 
Characteristics of a Successful New 
Product Development Process for 
Industrial Financial Services, which 
she presented at the European Mar- 
keting Academy Conference in 
Barcelona in May. 


Mahesh Sharma (Decision Sci- 
ences and Management Information 
Systems) ran in the Montréal 
Marathon for the fourth year. He 
completed the 42.2-kilometer run in 
three hours and 55 minutes, 11 
minutes better than last year. 


A message from the Dean: 
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Staying in touch with 
the business community 


n my capacity as Dean of the 

Faculty of Commerce & 

Administration I write many 

“messages” of greetings but I 

look forward particularly to 
communicating with those of you 
who have a special connection to 
this Faculty and to this institution, 
either by education or interest. 
Indeed, one of the hallmarks of this 
Faculty is our continuous and 
enthusiastic outreach to its many 
constituents. 

The business community, of 
course, is the primary beneficiary 
and focus of this preoccupation. 
Last month, for example, our Facul- 
ty hosted its sixth annual Awards 
of Distinction luncheon where we 
honoured four Montréal business 
people for their outstanding perfor- 
mance in finance, commerce and 
community service. 

The list of past recipients is 
indeed an elite one. This year we 
have added to this list Harold 
Greenberg, Henriette Lanctét, 
L. Jacques Ménard, and Emanuele 
(Lino) Saputo. Madeleine Saint- 
Jacques, was the guest speaker. 

Another way we stay in touch 
with the business community is via 
our Faculty Advisory Board, a 
group of business and professional 
leaders who meet regularly to allow 
for an exchange of ideas between 
the business and academic worlds. 
Members of this group have begun 
a “twinning” initiative which links 
specific Faculty of Commerce and 
Administration academic units with 
business experts to explore issues 
such as curriculum and mentoring. 

We are also laying the ground- 
work for what we will call our Arm- 
chair series; informal, early 
morning sessions which will offer 
people in business an opportunity 
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Dean Christopher A. Ross 


to hear the latest research on a 
variety of topical issues. 

Our students are an active 
group. More than 6,000 students 
are enrolled in undergraduate and 
graduate programmes in the five 
Commerce and Administration 
departments (Accountancy, Deci- 
sion Sciences/Management Infor- 
mation Systems, Finance, 
Management, and Marketing). 
Besides having a large variety of 
clubs and groups to choose from, 
the students also have a number of 
ways they can get an early start on 
applying their business skills. The 
international MBA CASE Competi- 
tion, and the Centre for Small Busi- 
ness and Entrepreneurial Studies 
are just two examples of student- 
run activities. 


This Fall we received Senate 
approval for the introduction of a 
co-op programme in the Depart- 
ments of Accountancy and Decision 
Sciences and Management Informa- 
tion Systems. Our students will 
then be exposed to the realities of 
organizational life while still being 
in our programmes. 

Finally, this year is a special one 
for our Faculty — it marks the 25th 
anniversary of our MBA pro- 
gramme. Fortunately, we have pro- 
fessors in our Faculty who can still 
remember the excitement generated 
by the birth of this programme. We 
hope to make this academic year a 
year-long celebration of the event; a 
celebration which saw our Home- 
coming weekend hosting the return 
of several of our Alumni and a cele- 
bration which will include the 
International Case Competition in 
the new year. Together, with pride, 
we mark this milestone in the life 
of our Faculty. 


Christopher A. Ross 
Dean of Commerce 
and Administration 


BY BARBARA BLACK 


he President of Tianjin 

University and five 

senior academic staff 

have been visiting Mon- 

tréal as part of the large 
and long-established Canada-China 
Management Education Pro- 
gramme. 

Marketing Professor V.H. Kir- 
palani is director of Phase II of Con- 
cordia’s participation, and is 
director of international exchanges 
for the Faculty of Commerce and 
Administration. The University, 
together with the Hautes études 
commerciales (HEC), has been 
linked to Tianjin since 1984. 

Over the years, 16 members of the 
Faculty of Commerce and Adminis- 
tration have taught at Tianjin, and 
young scholars from that university 
have come here to study. A book 
drive resulted in 300 books being 
sent to the Chinese university, and 
there have been many other teaching, 
publication and research initiatives. 

The programme, which links 
about 20 management schools 
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across Canada with Chinese institu- 
tions, is funded by CIDA, the Cana- 
dian International Development 
Agency. 


International 
MBA CASE 
Competition 


The competition will be held 
from January 11-15, 1994 at Le 
Centre Sheraton, 1201 Boul. 
René-Lévesque 0. For more 
information, please call 848- 
2736. 


CONCORDIA 
—4 


The Affiliate, for supporters of the University’s four Faculties, is published by 
the Faculty in association with the Office of University Advancement and the 
Public Relations Department. 
The Faculty Affiliation Programme at Concordia University is a vehicle 
for recognition of important donors to the Annual Giving Programme. Dif- 
ferent activities are planned for Faculty Supporters (donors of $100 or more 
per year), Faculty Associates (donors of $250 or more per year), and members of the 
Dean's Circle (donors of $500 or more per year), all of whom will receive The Affiliate on a regu- 
lar basis. 
Results of the Annual Giving Programme will be published in the Concordia University 
Magazine. 
For further information, call the Office of University Advancement (514) 848-4856. 
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Standing, left to right: Didier Pomerleau, Administrative Co-ordinator of the programme; Professor Wang Bo, Visiting 
Scholar; Professor Li Zongyiao, Vice-Chairman of the Academic Committee of the Department of Management Engineer- 
ing, Associate Professor of the Department, Tianjin University; Professor Shen Rongfang, Professor of the School of Eco- 
nomics and Management, Director of the Institute of Ergonomics, Tongi University; Professor Liu Ersheng, Visiting 
Scholar. Sitting, left to right: Professor Gu Pelliang, Vice-Dean of the School of Management, Professor of the Research 
Institute of Systems Engineering, Tianjin University; Professor V.H. Kirpalani, Director, Canada-China Management Educa- 
tion Programme, Phase Il; Professor Li Guangquan, head of the delegation, President of Tianjin University, Professor of 
the Research Institute of Systems Engineering, Tianjin University; Dean Christopher Ross; Professor Zhao Tiesheng, Vice- 
Dean of the School of Management, Professor of the Department of Management Engineering, Tianjin University. 


In their memory 


A permanent memorial will be established for the four Concordia professors 
slain in August 1992. A competition is under way to choose a commemora- 
tive work of art honouring Matthew Douglass, Michael Hogben, Jaan Saber 
and Phoivos Ziogas. 

Four entrance scholarships have also been established to honour their 
memory. Funded partly by the Concordia Memorial Endowment Fund, the 
scholarships will be offered for the first time in the fall of 1994. 

The Endowment Fund, which was established after the August 1992 
shootings, has collected more than $94,000 in donations so far. 

Anyone wishing to make a donation to the fund can call David Brown 
at the University Advancement Office at (514) 848-4859. 
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Site of the memorial at the corner of Mackay St. and de Maisonneuve Blvd. W. 


